Many companies have adopted technology driven social learning platforms such as social customer relationship management (crowdsourcing customer support) to support knowledge sharing among customers. A number of these selfevolving, online customer support communities have reported the emergence of a core-periphery knowledge sharing network structure. In this study, we investigate why such a structure emerges and its implications for knowledge sharing within the community. We propose a dynamic structural model with endogenized knowledge-sharing and network formation. Our model recognizes the dynamic and interdependent nature of knowledge seeking and sharing decisions and allows them to be driven by knowledge increments and social status building in anticipation of future reciprocal rewards from peers.
